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Preliminary notes



https://www.cava.wine/en/regulatory-board/cava-designation-of-origin/statistics/
https://www.cava.wine/en/regulatory-board/cava-designation-of-origin/statistics/

Domestic and exterior market

The Foreign and Domestic Market data correspond to the bottles
sold in the respective markets reported by the wineries associated
with the Control Board.

These sales data are shown in number of bottles (in bottles
or in thousands of bottles, as indicated).

Domestic consumption

National Cava consumption figures are provided by consultancy
firm Circana and correspond to the total Market.

Circana is a leading consultancy firm in the global food and
beverage sector worldwide.

This report is released annually in the year following the cut-off
date for the previous calendar year's figures. The partial or total
reproduction of any of the text, graphics, tables, images, or other
elements included in this document is not permitted without prior
authorisation from DO Cava.
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This document can be downloaded from
the DO Cava website:

www.cava.wine


https://www.cava.wine/en/regulatory-board/cava-designation-of-origin/statistics/
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Despite the climatic challenges arising from the
persistent drought, the Cava sector has demon-
strated an exemplary capacity for adaptation
and resilience in the face of these difficulties.
This can be clearly seen in the continued recog-
nition of Cava as a benchmark of quality and
prestige, highly valued around the world.

As part of this commitment to excellence, and
to the promotion of Cava, 2024 was notable for
a successful targeted communication strategy.
The Regulatory Council developed a prestigious
global programme, strengthening key markets
such as the United States, the United Kingdom
and Japan, in addition to the domestic market.
We enjoyed the support of renowned profes-
sionals, including Masters of Wine, Master
Sommeliers, specialised journalists, and
prestigious communicators, along with the
support of ICEX, who together have been
instrumental in strengthening the image and
positioning of Cava.

Reverse missions were a key part of last year's
programme. A total of 14 specialised journalists
from Japan, the United States and the United
Kingdom took part in activities and immersive
visits to the heart of Cava. In addition,
renowned experts such as Essi Avellan MW;
Tom Hewson, Sommelier for the Tim Atkin
Special Reports; and Mary Gorman-McAdams
MW, also made trips to our region, as well as
30 international buyers, including notably the
purchasing managers of the Pennsylvania
monopoly in the US.
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This strategy of activities and positioning was
consolidated by various activations designed to
strengthen the presence and image of Cava,
highlighting its tradition, outstanding quality,
and gastronomic versatility. Additionally, Cava
held more than 20 training sessions at leading
institutions such as the Institute of Masters of
Wine and the Court of Master Sommeliers, as
well as several well-established specialised
events such as Spain's Great Match in New
York, Aspen Food and Wine, Texsomm Confer-
ence, Salén de la Guia Pefiin, and Barcelona
Wine Week, among others. These were in
addition to activities directly organised by the
Cava Designation of Origin, such as one-to-one
meetings with leading sommeliers, and prestig-
ious actions such as the Cava Route of Excellence
Showrooms in Barcelona and Madrid.

Another highlight is the Cava Academy train-
ing programme, which has already certified
more than 760 professionals worldwide, thus
expanding the network of certified Cava educa-
tors in different markets. Furthermore, in
collaboration with WSET, we have developed
an additional Cava Academy classroom course
exclusively for WSET educators, which has
allowed us to further strengthen training and
knowledge about Cava from the world’s largest
provider of wine qualifications.



At a strategic level, D.O. Cava will continue to
focus on education and promotion to position
itself as the ideal wine for any occasion. The
Designation of Origin continues to offer a
benchmark for quality, respecting the territory's
legacy and sustainability, with the aim of leaving
a positive legacy for future generations.

In terms of sales, the total amounts to 218.1
million bottles, which represents a decrease of
13.39% compared to 2023. However, it should
be noted that demand continues to outstrip
supply, especially at a time when Cava, as a
quality sparkling wine, is enjoying excellent
global acceptance. Exports continue to
demonstrate Cava’s universal appeal, repre-
senting 64% of total sales. The restriction of
product sales has been mainly concentrated in
one market, Germany. With the shrinking of the
German market, Belgium has consolidated its
position as the main export market, followed
by the United States and the United Kingdom.
In addition, countries such as Sweden, Japan
and the Netherlands showed a slight growth

in their imports.

10.

The Designation of Origin’s focus on ecology,
sustainability and the production of higher-val-
ue Cavas with long ageing has generated
exceptional growth. The category of organic
Cava particularly stands out, thanks to the new
regulations that consolidate the category of
100% organic Guarda Superior by 2025. The
number of bottles sold exceeded 37.2 million,
with a significant double-digit increase of
15.23%, consolidating a sought-after category
that follows market trends and evolution.

The Cava D.O.'s segmentation and zoning
plan, together with its firm commitment to
sustainability, continues to yield positive
results. A rigorous system of monitoring
and traceability from the vineyard to the
final product guarantees the quality that
distinguishes Cava from other sparkling wines,
an exclusive assurance that only a Denomina-
tion of Origin can offer.

President of the DOP Cava Regulatory Board
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Key figures 2024

=2 NUMBER %5_\ REGISTERED 57 MILION KG
Z~ OF HOLDINGS Y~ SURFACE AREA (Ha) OF GRAPES

\

5,874 37,502 219,50

é CAVA ? BASE WINE
0% PRODUCERS PRODUCERS

200 143

TOTAL SALES

218,113,000

g@ NON-ORGANIC Se ORGANIC é@ ROSE
0% CAVA SALES CAVA SALES 0% CAVA SALES

180.816 37.297 18.047

MILLION OF BOTTLES MILLION OF BOTTLES MILLION OF BOTTLES
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Registrations




Registered surface area by variety

CHARDONNAY

7%

PARELLADA GARNACHA

19.2 % TINTA
° 4.8 %

TREPAT

3.1%

PINOT
NOIR

2.2%

XAREL-LO
) SUBIRAT
26.3 % PARENT

0.6 %

MACABEO

36.6 %

HECTARES BY VARIETY

i

MACABEO
XAREL:LO
PARELLADA
CHARDONNAY 2,617
GARNACHA TINTA 1,797
TREPAT 1,179
PINOT NOIR

SUBIRAT PARENT

TOTAL 37,502
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Evolution 2014-2024

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024
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TOTAL 33,325 | 33,591 | 33,903 | 37,706 | 37,924 | 37,955 | 38,152 | 38,133 | 38,274 | 38,087 § 37,502
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Cava around the world



Sales in the domestic market and foreign market

FOREIGN
MARKET THIRD FOREIGN
COUNTRIES MARKET

()
34.51 %
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DOMESTIC
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Foreign market. Top 20 countries
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Foreign market. Ranking top 50 countries
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Segmentation

@5 AGING TIME

CAVA DE CAVA DE CAVA DE
CAVA DE | *\GUARDA SUPERIOR *GUARDA SUPERIOR | *GUARDA SUPERIOR
GUARDA RESERVA GRAN RESERVA PARAJE CALIFICADO

+9 MONTHS
+18 MONTHS

+30 MONTHS

+36 MONTHS

* GUARDA SUPERIOR:
100% organic / specific vineyards with at least 10 years old / Reference to year of harvest (Vintage)

e
BOTTLES % EVOL.

CATEGORIES 2024 2023-2024

CAVA DE
GUARDA

89.73 %

g

BOTTLES
2024 %

CAVA DE
CAVA DE | | GUARDA
CAVA DE GUARDA | | SUPERIOR
GUARDA SUPERIOR SUPERIOR | | PARAJE
RESERVA | GRAN RESERVA | | CALIFICADO
8.44 % 1.82% 0.01 %
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Segmentation by domestic market and foreign market

i
CATEGORIES

MARKET
BOTTLES 2024

% EVOL.
2023-2024

MARKET % 2024

CAVA DE
GUARDA

CAVA DE GUARDA
SUPERIOR RESERVA

CAVA DE GUARDA
SUPERIOR GRAN
RESERVA

CAVA DE GUARDA
SUPERIOR PARAJE
CALIFICADO

26.

195,719,000 | -12.79%
64,941,000 | -038%
W 130,778,000 | -17.87 %

18,404,000 | -21.27%
10,370,000 | -19.53 %
W 8034000 | -23.41%

3973000 | -1.32%
2727000 | -4.45%
W 1,246,000 6.31%

oenn | o0 ow
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Sales ranking by country
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CAVA DE
GUARDA SUPERIOR
GRAN RESERVA

THOUSANDS

RK
2024 COUNTRY OF BOTTLES
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Sales of Rosé Cava



Sales of Rosé Cava

ROSE CAVA

8.27 %

&

THOUSANDS OF BOTTLES
WHITE CAVA

VS. ROSE 2023 2024 % EVOL.

&

BASE:

ROSE CAVA 23,499 | 18,047 | -23.20% TOTAL CAVA

% ROSE CAVA 0 o
S/ TOTAL CAVA 933% | 827%

CAVA DE || CAVA DE

GUARDA | | GUARDA
SUPERIOR | | SUPERIOR

RESERVA | | GRAN RESERVA

3.65 % 0.65 %

ég‘ THOUSANDS OF BOTTLES
ROSE CAVA 2023 2024 % EVOL.

CAVA DE GUARDA 22,800 17,271 -24.25 % éé]%
BASE:
CAVA DE GUARDA 4.77 % TOTAL ROSE
SUP. RESERVA CAVA
: 0,
0,
TOTAL 23,497 18,047 | -23.19% 95.7 %

%CAVA DE GUARDA
SUPERIOR ROSE OF

: 2.97 % 4.3 %
TOTAL CAVA PRODUCED
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Sales of Organic Cava




Sales of organic Cava

ORGANIC CAVA

17.1%

&

TH ANDS OF BOTTLE
NON-ORGANIC CAVA S8 SIORES -

VS. ORGANIC CAVA 2024 % EVOL.

&

BASE:

TOTAL CAVA
ORGANIC CAVA 37,297 15.23 %
roral B

% NON-ORGANIC CAVA 17.1%
VS. ORGANIC CAVA :

CAVA DE
CAVA DE GUARDA
GUARDA SUPERIOR
SUPERIOR PARAJE
GRAN RESERVA CALIFICADO

6.54 % 0.02%

ég] THOUSANDS OF BOTTLES
ORGANIC CAVA 2024 % EVOL.

CAVA DE GUARDA 26,968 17.34 %
CAVA DE GUARDA
SUP. RESERVA 7,880 12.27 %

65

BASE:
TOTAL
ORGANIC
CAVA

A

VADE GUARDA 3.52 %
CAVA DE GUARDA SUP.
PARAJE CALIFICADO m Lt
CAVA DE
TOTAL 37,297 | 15.24% BRI GYNOLI o)

RESERVA

% ORGANIC CAVA 21.13 %
GUARDA SUPERIOR 27.69 %
S/ TOTAL ORGANIC CAVA
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Domestic market consumption




Sparkling wines categories (by sub-categories)

éé% VOLUME (% UNITS) VALUE (% €)
MOSCATO PROSECCO
OTHER| |MOSCATO |PROSECCO OTHER| | 1.4 Y% 2.1%
SPARKLING | |2 504 1.6 % SPARKLING

5%
CHAMPAGNE

2%

WITHOUT

1.3%

ik

CHANGE VOLUME
(% UNITS)

ALCOHOL CHAMPAGNE

SPARKLING SPARKLING
WINES WINES
-5 % +3.4 %

4.6 %

WITHOUT
ALCOHOL

12%

12.5 %

ik

CHANGE VOLUME
(% €)

éé}% % CHANGE FROM PREVIOUS YEAR

VOLUME VALUE
CATEGORIES (% UNITS) (% €)

CAVA -4.8 %

0.6 % 17.2%

O
;‘;CIrCGnCI. * Source: Circana. Data for total year ending January 2025.
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Distribution and evolution of consumption by channel

B8 voruwme (% UNITS) VALUE (% €)
HOSPITALITY| |ONLINE HOSPITALITY| |ONLINE
19.2% 2.5% 221% (2.5%

5 5

CAVA CAVA

-3.5% +3.7 %

CHANGE VOLUME CHANGE VALUE
(% UNITS) (% €)

éé% % CHANGE FROM PREVIOUS YEAR

VOLUME
CATEGORIES (% UNITS)

|
e [

WC

. Circana.

* Source: Circana and Nielsen 1Q. Data for total year ending January 2025.

* The online channel includes sales from chains that sell online (not specialist wine websites).
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Distribution of consumption by geographical area

( X J o
000000OGOGOOOOOOOS O AREA 6
0000000000000000000°
AREA5 00000000000000000000000 ([ J NORTH
000000000000000000000000000 o
NORTH-EAST 0000000000000000000000000000000°
000 0000000000000000000000000 AREA 1
00000000000000000000000
0000000000000000000000 NORTH-WEST
00000000000000000000 ([ ]
00000000000000000000 (4
AREA 4 0000000000000000000 (X J
000000000000000000 ([ ]
CENTRE 00000000000000000
0 oo cec0000scsosos —
000000000000000000 CENTRE-WEST
00000000000000000
AREA CANARY ISLANDS 0000000000000 000
00000000000000000
[ ] L 000000000000000 AREA 3
e O [ 4 0000000000000
000000 0000000000 SOUTH
® ® ‘:0

éé% GEOGRAPHICAL VOLUME  VALUE
gi8ls) VOLUME (% UNITS)

I
24% 1 NORTH-EAST 5.8 %

AREAS (% U.) (% €)

0.8 %

I 144 %

I, 18.9 %
BARCELONA M.A. -7.5% 0.9 %

2 CENTER-WEST 2.7 % 7.7 %

3 SOUTH 2.7 % 7.4 %

CAVA -5.2 % VOLUME 4 CENTER

MADRID M.A. -6.1 % 4.8 %

5 NORTH-WEST -10.8 % 0.4 %

VALUE (% €)

IR 15.8 %

24.3 % 6 NORTH

AREA CANARY ISLANDS -3.5% 6.5 %

CAVA +3.7 % VALUE

(e
\&perG NA. +sSource: Circana and Nielsen 1Q. Data for total year ending January 2025.
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