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Cava has shown itself to be a very strong sector during the complicated economic situation of 
the last decade, maintaining both jobs and purchases in terms of kilos of grapes. Thanks to the 
hard work of companies and their strategic commitment to positioning Premium products in 

international markets, Cava has established itself, in export terms, as the 1st Spanish Designation 
of Origin (DO) and the 1st DO in the world using the traditional method.

1. overall analysis of cava 2016

235
cava

producers in
2016

62% of Cava producers are 
present in international markets.62%

In the last 10 years, on average 
the production of Cava has used 

302
milions
kg of grapes

The average ageing for Traditional 
Cava shipped in 2016 was 

In the last 3 years, more Premium 
Cava has been shipped to international 

markets, accounting for

215,676,968

Total 
Traditional Cava

2016
4,021,853

Total
Organic Cava  

2016
29,479,020

Total
Premium Cava

2016

245,155,988

TOTal 
PrOduCTIOn 

2016 The trend for Cava over the 
last decade has been positive 
with an average growth of

  9%

The Cava sector is devoting a lot 
of effort and energy to 

organic
production13.6

months
11.6%
of the total
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2.1 Winegrowing operations

2.2 Area registered by variety

number of 
operations
2016

6,374

registered 
area (Ha) 
2016

33,903
 hectares

35.4%

25.4%

20%

8.8%

0.2%

2.5%

3.3%

4.3%

0.1%

Superficie inscrita por variedades

macabeo

xarel·lo

parellada

chardonnay

subirat parent

pinot noir

trepat

garnacha negra

monastrell

macabeo 11,996.39 Has  

xarel·lo 8,625.99 Has  

parellada 6,772.20 Has  

chardonnay 2,965.07 Has  

subirat parent 87.61 Has  

pinot noir 853.43 Has  

trepat 1,108.72 Has  

garnacha tinta 1,453.03 Has  

monastrell 40.57 Has  

2. registrations
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2. registrations

2.3 Base wine producers

2.4 Cava producers

YEar COMPanY

2010 164

2011 165

2012 163

2013 162

2014 159

2015 158

2016   162

YEar COMPanY

1980 82

1990 235

2000 269

2010 256

2011 254

2012 253

2013 247

2014 244

2015 241

2016   235
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3. shipments

3.1 History of the trend in Cava shipments

Total shipments
2016

245,155,988
bottles

Variation 
VS/2015

+0.42%

YEar TOTal dOMESTIC 
MarKET 

FOrEIGn 
MarKET

1900 200

1910 400

1920 1,000

1930 2,400

1940 2,400

1950 5,700

1960 10,500

1970 47,000

1980 82,048 72,000 10,048

1990 139,726 92,500 47,226

2000 196,751 99,732 97,019

2010 244,801 95,641 149,160

2015 244,123 86,876 157,247

2016 245,156 86,183 158,973

* in thousands of bottles
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4. cava in the world

4.1 Foreign Market

4.2 Domestic Market

158,973,256 bottles

Total Foreign 
Market 2016

111,796,128 bottles

Eu

47,177,128 bottles

Other countries

Variation 
VS/2015

1.10%

VS/2015

-1.94%

VS/2015

9.11%

86,182,732 bottles

Total domestic 
Market 2016

Variation 
VS/2015

-0.80%
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4. cava in the world

35%
46%

19%

Cava Global 2015

domestic
cava

eu mArket

market
other countries

4.3 Cava sales in 2016
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Evolució de la producció de Cava

YEar TOTal % dOMESTIC 
MarKET % Eu 

MarKET %
MarKET 
OTHEr 

COunTrIES
%

2008 228,050 1.38 89,130 -9.21 106,540 12.15 32,380 1.88

2009 219,463 -3.77 88,253 -0.98 99,041 -7.04 32,383 0.01

2010 244,801 11.55 95,641 8.37 110,649 11.72 38,511 18.92

2011 239,555 -2.14 87,309 -8.71 113,219 2.32 39,027 1.34

2012 243,232 1.53 81,825 -6.28 119,666 5.69 41,741 6.95

2013 241,365 -0.77 81,438 -0.47 117,836 -1.53 42,091 0.84

2014 242,288 0.38 87,580 7.54 111,620 -5.3 43,088 2.36

2015 244,123 0.76 86,876 -0.80 114,000 2.15 43,236 0.33

2016 245,156 0.42 86,183 -0.80 111,796 -1.94 47,177 9.11
VS/ TO-

Tal 35.15 45.6 19.25

* in thousand of bottles

4. cava in the world

4.4 Trend in shipments
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5. foreign market

75,000

100,000
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175,000
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Resum Mercat Exterior

5.1 Statistics 1980-2016

YEar 75 Cl BOTTlES % dIFF. PrEV. YEar

1980 10,048,230

1985 28,852,069

1990 47,226,159

1995 60,729,132

2000 97,018,660

2010 149,160,023 13.68

2011 152,246,793 2.07

2012 161,406,721 6.02

2013 159,927,191 -0.92

2014 154,708,279 -3.26

2015 157,247,036 1.64

2016 158,973,256 1.10
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5. foreign market

5.2 Ranking by country

COunTrY 75 Cl BOT. % dIFF. 2015

BELGIUM 29,616,892 -1.74

GERMANY 28,416,935 -14.1

UNITED
KINGDOM

26,821,915 -3.87

USA 21,304,164 7.65

FRANCE 8,972,133 20.75

JAPAN 8,505,084 8.67

NETHERLANDS 3,484,383 11.53

SWEDEN 3,439,599 14.04

FINLAND 3,139,525 8.69

SWITZERLAND 2,920,632 8.7

Canada 2,447,900 2.87
dEnMarK 1,914,487 21.75
nOrWaY 1,616,335 8.9
ESTOnIa 1,127,492 32.42
ruSSIa 1,121,443 91.69

auSTrIa 1,101.423 39.51
BraZIl 1,089,411 -2.16
ISraEl 871,633 -1.23

POland 769,709 23.85
lITHuanIa 740,763 46.7
uruGuaY 739,372 147.12

auSTralIa 734,596 6.18
dOMInICan rEP, 584,588 36.86

CHIna 525,387 1.85
MEXICO 454,867 -5.96

luXEMBOurG 398,945 8.07
POrTuGal 379,637 -5.7

ITalY 374,715 16.43
SOuTH KOrEa 330,460 52.35

SPaIn 
(FrEE TradE ZOnES)

308,557 -29.89

laTVIa 295,515 49.99
ParaGuaY 284,811 274.9
andOrra 249,796 8.13

PEru 232,440 -1.79
IrEland 228,067 41.44
uKraInE 188,743 94.23

COunTrY 75 Cl BOT. % dIFF. 2015

CZECH rEP. 187,252 -21.3
PanaMa 183,668 -20.52

COlOMBIa 167,420 38.45
arGEnTIna 158,568 -59.31
SlOVEnIa 136,477 -24.25

HOnG KOnG 132,825 -21.13
nEW ZEaland 123,556 36

CHIlE 112,619 0.56
CuBa 106,780 49.9

BElaruS 106,533 303.07
CrOaTIa 104,432 13.42
ICEland 102,756 -5.88

SInGaPOrE 85,457 27.73
nIGErIa 82,463 -37.97
TaIWan 80,364 37.24

COSTa rICa 80,325 22.7
PuErTO rICO 69,289 22.92

nETHErlandS 
anTIllES

68,879 37.84

MOrOCCO 63,855 60.89
GrEECE 60,853 -0.27

VEnEZuEla 59,285 -51.71
MaldIVES (Islands) 57,787 -4.9

araB EMIraTES 55,283 -5.35
GuaTEMala 53,503 42.33

HunGarY 52,500 24.6
QaTar 50,357 -16.32

TurKEY 46,565 107.06
BulGarIa 42,697 96.52
SlOVaKIa 42,389 20.56
THaIland 40,597 179.96

KOrEa 40,084 -21.61
CYPruS 31,512 59.4

BaHaMaS 26,069 -16.89
BOlIVIa 23,736 2.75

VIrGIn ISlandS 21,908 -19.22
PHIlIPPInES 21,117 19.5
SanTa luCIa 19,200 39.13

rEP. SOuTH aFrICa 19,068 119.31
GEOrGIa 18,720

El SalVadOr 18,709 19.02
JaMaICa 17,437 78.52
anGOla 14,460 25.97
GHana 13,148 29.44

rOManIa 13,005 -57.3
IndOnESIa 12,331 23.57

MarTInIQuE 11,444 -44.13
uGanda 10,788 139.1
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COunTrY 75 Cl BOT. % dIFF. 2015

rEunIÓn 10,749 -41.08
TanZanIa 10,215 55.93
MalaYSIa 9,579 -39.98
SrI lanKa 9,557 113.72
GIBralTar 8,672 18.38

KEnYa 8,667 298.77
CaYMan ISlandS 8,667 -17.27

VIETnaM 8,637 -57.79
IVOrY COaST 8,400 42.05
GuadaluPE 8,251

MalTa 7,820 -6.85
CaMBOdIa 
(Kampuchea) 7,044 51.68

EQuaTOrIal
 GuInEa 

6,848 -61.24

HOnduraS 6,744 34.95
SErBIa 

& MOnTEnEGrO 6,583 -49.56

ZIMBaBWE 6,240

ECuadOr 5,736 -68.28
BarBadOS 5,616 -67.32
alGErIa 5,380 -52.81

HaITI 5,012 -34.85
KaZaKHSTan 4,324 -65.88

TOGO 4,080

laOS 4,068

nICaraGua 3,633 180.35
MOnGOlIa 2,935 36.96

rEP. OF CaBO 
VErdE

2,892 12.33

lEBanOn 2,879 139.89
COnGO 2,317 1000
BElIZE 2,068 -49.25

SurInaM 1,836
TrInIdad 

& TOBaGO 1,260 -61.96

JOrdan 1,200 300
nEW CalEdOnIa 852 18.33

BaHraIn 840 -85.57
BurMa 792 88.57

BErMuda 744 -75.97

San VICEnTE 703

IndIa 540 -95.4
GaBOn 180
GaMBIa 151 -74.89

CaMErOOn 121

TOTAL 158,973,256 1.10
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6. cava in the european union

6.1 Trend by country

0

50,000

100,000

150,000

1986 2011 2012 2013 2014 2015 2016

T
ho

us
an

ds
 o

f 
bo

tt
le

s

mercat del cava U.E.

COunTrY 1986 2011 2012 2013 2014 2015 2016

Germany 2,161 40,365 39,461 40,289 30,546 33,079 28,417

united Kingdom 1,225 31,956 35,926 29,904 28,833 27,902 26,822

Benelux 401 23,570 25,269 27,644 30,405 30,510 30,016

France 38 4,221 4,961 5,444 6,364 7,430 8,972

netherlands 218 2,776 2,673 2,593 2,558 3,124 3,484

Finland 28 2,722 2,912 2,750 2,918 2,888 3,140

Sweden 1,000 2,225 2,443 2,592 2,789 3,016 3,440

austria 90 1,354 1,533 1,482 1,203 789 1,101

denmark 367 1,081 1,054 1,294 1,424 1,572 1,914

Poland 495 523 756 715 621 769

Portugal 218 490 484 469 480 402 380

latvia 340 586 564 359 197 295

Ireland 42 322 231 183 116 161 228

Estonia 292 398 475 618 851 1,127

Italy 500 289 355 365 432 321 375

lithuania 241 285 505 855 504 741

Czech rep. 136 224 195 257 237 187

Hungary 100 52 38 53 42 52

Slovenia 92 140 157 159 180 137

Greece 5 61 45 52 88 61 61

Slovakia 41 43 32 41 35 42

romania 25 26 31 89 30 13

Cyprus 21 31 29 22 19 32

Bulgaria 14 26 16 21 21 43

Malta 11 12 7 11 8 8

TOTAL 6,293 113,240 119,693 117,865 111,620 114,000 111,796

DIFF. (%±) 5.7 -1.53 -5.3 2.15 -1.94

% EU OUT OF 
TOTAL

16% 74% 74% 74% 72% 73% 70%

* in thousands of 75 cl bottles
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7. cava in other countries

7.1 Trend by country

COunTrY 2011 2012 2013 2014 2015 2016

united States 17,366 17,224 17,845 18,224 19,790 21,304

Japan 5,511 7,326 7,727 7,662 7,826 8,505

Switzerland 3,235 3,133 2,870 2,895 2,686 2,921

Canada 2,028 2,132 2,079 2,160 2,380 2,448

norway 1,531 1,566 1,523 1,605 1,484 1,616

russia 971 1,057 988 1285 1,113 1,121

Brazil 1,058 858 917 931 882 1,089

Israel 376 390 592 735 691 872

australia 505 829 561 699 585 735

China 246 370 310 636 515 525

TOTAL 32,827 34,885 35,412 36,832 37,952 41,136

* in thousands of 75 cl bottles Mercat del Cava PaÏsos 3rs
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8. domestic market

8.1 Trend in shipments in the Domestic Market
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Evolució de producció de Cava Mercat Interior

YEar dOMESTIC MarKET

2008 89,130

2009 88,253

2010 95,641

2011 87,309

2012 81,825

2013 81,438

2014 87,580

2015 86,876

2016 86,183
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9. sales by category

88%

10.3%
1.7%

Comercialització de Cava per categories

tradicional Cava 

reserva Cava 

Gran reserva Cava 

215,676,968
bottles

25,241,846
bottles

4,237,174
bottles

rESErVa
CaVa

Min. 15 months

Gran rESErVa
CaVa

Min. 30 months

TradITIOnal 
CaVa

Min. 9 months

VS/2015

0.39%

VS/2015

2.82%

VS/2015

-10.51%
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9. sales by category

215,676,968 bottles

TOTal
2016

67,708,190 bottles

domestic market

147,968,778 bottles

Foreign market

Variation
VS/2015

0.39%

VS/2015

0.38%

VS/2015

0.39%

31.4%

68.6%

Cava Standard segons mercat

domestic market

foreign market

9.1 Traditional Cava (Min. 9 months)
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9. sales by category

25,241,846 bottles

TOTal
2016

14,870,539 bottles

domestic market

10,371,307 bottles

Foreign market

Variation
VS/2015

2.82%

VS/2015

-2.62%

VS/2015

11.77%

59%
41%

Cava Reserva segons mercat

domestic market

Foreign market

9.2 Reserva Cava (Min. 15 months)
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4,237,174 bottles

TOTal
2016

3,604,003 bottles

domestic market

633,171 bottles

Foreign market

Variation
VS/2015

-10.51%

VS/2015

-13.24%

VS/2015

9.08%

85%

15%

Cava Gran Reserva segons mercat

domestic market

Foreign market

9. sales by category

9.3 Gran Reserva Cava (Min. 30 months)
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21,443,766 bottles

TOTal
2016

20,486,674 bottles

Tradicional Cava

901,073 bottles

reserva Cava

56,019 bottles

Gran reserva Cava

Variation
VS/2015

2.68%

VS/2015

4.08

VS/2015

-23.32%

VS/2015

144.2%
Cava Rosat segons categoria

tradicional cava

rESErvA cava

GrAN rESErvA cava

95.5%

4.2%
0.3%

9. sales by category

9.4 Rosé Cava
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Cava Ecologic segons categoria

tradicional cava

rESErvA cava

GrAN rESErvA cava

68.5%

26.2%

5.3%

4,021,853 bottles

TOTal
2016

2,756,043 bottles

Tradicional Cava

1,055,766 bottles

reserva Cava

210,044 bottles

Gran reserva Cava

9. sales by category

9.5 Organic Cava 
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10. premium cava in the world

10.1 Total shipments

Total
rESErVa CaVa

2016

25,241,846
bottles

Total
Gran rESErVa CaVa

2016

4,237,174
bottles

Total shipments
2016

29,479,020
bottles

Variation
VS/2015

0.66%

Cava Premium segons categoria

85.6%
reservA

14.4%
Gran reservA
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10. premium cava in the world

10.2 Premium Cava by market

62.6%
37.4%

Cava Premium segons mercat

domestic market

foreign market

domestic market
2016

18,474,542
bottles

Foreign market
2016

11,004,478
bottles

Variation
VS/2015

-4.90%

Variation
VS/2015

11.61%
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10.3 Premium Cava ranking

       First 20 countries

10. premium cava in the world

COunTrY PrEMIuM CaVa 2016 % dIFF. 2015

Spain 18,474,542 -4.90%

Belgium 3,144,173 15.42

uSa 1,287,272 4.97

Japan 1,073,212 11.88

Canada 748,921 4.57

Germany 680,927 31.08

united Kingdom 591,287 -18.26

Sweden 543,132 33.49

netherlands 400,371 11.71

norway 341,587 30.78

denmark 321,661 40.55

Finland 237,254 4.59

Switzerland 145,881 8.66

dominican rep. 129,972 28.03

Peru 80,609 -26.44

australia 69,282 -28.86

Mexico 65,830 34.43

France 62,133 -25.72

Poland 60,079 22.69

South Korea 56,270 98.32

Other countries 964,625 14.82

TOTAL 11,004,478 11.61%
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international presentation 
of single estate cava  
(cava de paraje calificado)
Event to present the new “Single Estate Cava” classification 
at the Palau de la Música Catalana (Barcelona).

Attended by the international press from Germany, England, 
Belgium and the Netherlands.
Companies, winegrowers and other organisations from the 
industry were also present.
Presentation of the communication campaign: Corporate 
image, video and promotional brochure.
Round table with international experts: Pedro Ballesteros 
MW, Lenka Sedlackova MW, Yvonne Heistermann and 
Guillermo Cruz. 
Press conference for general and specialist media.
Programme of activities for international participants 
(company visits, tastings).

Publicity campaign for Single Estate Cava in the main trade 
magazines:

E L  G U S T O  P O R  L A  S I N G U L A R I D A D

Nueva Categoría del Cava

 

 
 

 

 

11. Main projects 
to promote cava in 2016
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articles on cava 
Publication of extensive articles on the DO of Cava, 
presenting the new Single Estate Cava classification in 
the main trade press, both nationally and internationally. 
Written by renowned prescribers.

DECANTER (UK)

MEININGER (Germany)

WEINREISEN (Germany)

HORECA MAGAZINE (Belgium)

L’ECCO (Belgium)

MUNSKÄNKEN (Netherlands)

VINUM (Netherlands)

PLANETA VINO

MI VINO-VINUM

DECANTER PROMOTION

 At the beginning there was 
Champagne. The wealthiest 
and most powerful people in 
Europe and beyond adopted it 

as their beverage for celebration. Many 
other less fortunate drinkers also wanted 
to celebrate with Champagne but often 
they could not afford the expense. 

This was a great business opportunity. 
Smart people in Russia, Germany, Spain, 
Italy and other countries set up businesses 
to produce local cheaper imitations of 

Champagne. Some thought that the key 
factors for success were bubbles and 
residual sugar. So they set out to make 
sparkling wines at the minimum cost, 
buying base wines and pumping them full 
of sugar and carbon dioxide. 

Others went one step up in the quality 
ladder, by mirroring Champagne. In 1872, 
in Spain’s Catalonia region, Josep Raventòs 
produced the first bottle of sparkling wine 
using the Champagne method, where the 
second fermentation is in bottle and the 

Cava de Paraje Calificado
A new exciting age for premium Cava

�

Below: Cava as it is 
meant to be enjoyed

11. Main projects 
to promote cava in 2016
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decanter cava encounter
Event to promote premium Cava in the United Kingdom, 
organised in collaboration with the prestigious magazine 
Decanter.

Masterclass on Premium Cava given by Pedro 
Ballesteros MW. 

Showroom for companies and tastings.

Brochure presenting the DOP Cava.

Publication of articles related to the event on Decanter.com.

Campaign via Decanter’s social media
Participants: Morning seminar for professionals and, in 
the afternoon, subscribers to the Decanter magazine.

Participation of 20 companies.

11. Main projects 
to promote cava in 2016

+400
people
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drink business cava road show
Events to promote Premium Cava in different cities in the 
UK (Manchester, Exeter and Edinburgh), organised in 
collaboration with the prestigious Drink Business magazine.

Each event consisted of a Masterclass with a tasting of 
Premium Cava, given by a prestigious prescriber. The 
participants, subscribers of the Drink Business magazine, 
were prescribers, sommeliers, MW and educators.

Participation of 30 companies.

11. Main projects 
to promote cava in 2016

+300
people
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cava experience
Events to promote Premium Cava for the trade press and prescribers in 
the gastronomy and wine sectors in the main European cities. 

The aim was to present premium products and show their perfect 
harmony with the local cuisine.

Presentation of the menu by the resident chef. A renowned sommelier 
from the country was responsible for presenting the pairings with 
Premium Cavas.

Production of an exclusive personalised brochure for each event.
Tracking of the articles published. 

Material sent to the participating companies with information on the 
event and the participants .

11. Main projects 
to promote cava in 2016

hamburg

35
prescribers

brussels

30
prescribers
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cava masterclass
Specialised Cava training at university and professional 
training centres, sommelier associations and for 
prescribers from the wine industry.

Given by renowned professionals from each country and 
by the technical services of the DOP Cava.

DÜSSELDORF - PROWEIN

KOBLENZ   

GHENT

BERLIN    

COLOGNE

WARSAW  

UTRECHT

BRUSSELS (KBC)  

FORUM VINI

ROTTERDAM   

LONDON WINE FAIR

LONDON - FIZZ              

RUST (Austria)

11. Main projects 
to promote cava in 2016

+500
professional 
prescribers
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training
Advanced Cava training at university and professional 
training centres nationally. Given by the Technical Services 
of the DOP Cava, as well as other organisations.

ESHOB (2)
CETT (2)
BASQUE CULINARY CENTER (3)
AULA DEL VINO – UNIV. SAN PABLO CEU

premium cava fair
Action to promote Premium Cava for the trade press, restaurants, specialist 
stores and other prescribers from the gastronomy and wine sectors.

Round table on “The harmonies of Cava” with the participation of local 
professionals from the industry. 

Harmonies cocktail.

Premium Cava showroom with the participation of cava producers.

Location: Malaga
Participation of 26 companies.

VINOSELECCIÓN
ESC. INTERNACIONAL VALLADOLID
ROVIRA I VIRGILI UNIVERSITY
MADRID CHAMBER OF COMMERCE
BURGOS UNIVERSITY
BURGOS CHAMBER OF COMMERCE
EL CORTE INGLÉS – Cellar staff
IC TRAINERS’ COURSE

11. Main projects 
to promote cava in 2016

+450
professionals

+400
people
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"best international 
sommelier for cava" 
competition
Second “Best Sommelier for Cava” competition, this 
time in its international version.

Semi-finals in 11 towns and cities covering the 
different areas in Spain:

CATALONIA AND ANDORRA 
BALEARIC ISLANDS
CENTRE 1 (MADRID & CASTILE-LA MANCHA)
CENTRE 2 (CASTILE-LEON)
NORTH 1 (BASQUE COUNTRY & CANTABRIA)
NORTH 2 (ASTURIAS & GALICIA)
EBRO VALLEY (ARAGON & NAVARRE)
CANARY ISLANDS
ANDALUSIA 1 (SOUTH-EAST)
ANDALUSIA 2 (SOUTH-WEST)

International semi-finals in BELGIUM and MEXICO.

11. Main projects 
to promote cava in 2016

IN
T
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fam trips
international
Visits to the main DOP Cava region organised for the trade 

press and Masters of Wine from all over the world.

Masterclass given by our technical services.

Visits to different cava producers.

CANADA – Daenna Van Mulligan

NETHERLANDS – Frank Smulders MW

UNITED KINGDOM – Andrew Jefford - Richard Hemming MW

SWEDEN – Eric Stein

BELGIUM – Pedro Ballesteros

POLAND –Group of journalists

50 GREAT CAVAS – Group of journalists

USA - Group of Oenologists Washington

national
Basque Culinary Center – Students of the Sommelier Master
Journalists Trade Magazines

tastings
TOM STEVENSON
GUÍA PEÑÍN

11. Main projects 
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cava mixology

training
Specialised training in making cocktails with Cava 
to show its versatility as a mixer.

Production of three cocktails from the DOP Cava: 
Pink&Mint Cava, Cavatropic and Cava Loves Tea.

Aim: To promote Cava among young consumers 
and professionals of the world
of cocktails and bartenders.

BARCELONA - CETT
SAN SEBASTIÁN – BCC

competition – class cava cup 
International bartender competition in the United Kingdom.
The aim was to present them with Cava as a mixer and encourage its use to get us closer to young consumers.
Event organised in collaboration with the trade magazine Class Cup Magazine.
LONDON – RED BAR

tastings
TOM STEVENSON
GUÍA PEÑÍN
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financial press cuttings
Annual presentation of Cava industry statistics to the national 
press.

special rne programme 
New edition of the special programme “Cava and Christmas” 
by RNE. Broadcast live from the CaixaForum Madrid, in front 
of more than 400 people.
Interviews and sections related to Cava.

micro-story competition
#relatocava
Social media competition to raise awareness and promote the 
use of the word Cava among Facebook and Twitter users.
The aim is to raise awareness and visibility of the DO Cava, as 
well as encourage interaction on our social media sites.

11. Main projects 
to promote cava in 2016

+400
people

Tweet Ganador 
#relatocava 
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llibre verd de la vinya del cava 
(green book of cava vineyards)
Book written and published by the DOP Cava. A homage 
to the land, showing the hard work of winegrowers and the 
importance of good practices in viticulture.

Available in Catalan, Spanish and English.

Can be downloaded in PDF from www.docava.es

new website
New website for the Cava Regulatory Board www.docava.es
Updating of content and new sections.
More dynamic, user-friendly and with a responsive format.

11. Main projects 
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www.docava.es



38

sponsorships
FESTIVAL MOST CAVATAST
DECANTA CONGRESO HOST – BCC
FIVIN PREMIS VINARI
SETMANA DEL CAVA FUND. DIETA MEDITERRANEA

social media

11. Main projects 
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3230
facebook
followers

+150k
 profiles

reach

351
posts

4202
twitter

followers

4521
posts

+280k
 profiles

reach
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other events

fun fest
Educational Cava tastings for end consumers. Pairing of Reserva 
Cava with pâtés and Rosé Cava with strawberries. 
Organised by Atrápalo.com at the Poble Espanyol in Barcelona.
Participation of 12 companies. 

vijazz
Espai Cava in the Cloister of Saint Francesc in Vilafranca during 
the Vijazz festival. Two concerts performed exclusively by women. 
Pairing of rosé cava with strawberries.
Tickets supporting the fight against breast cancer.
Participation of 35 companies.

apm – Em Dic Manel  
Sponsorship with product placement in the digital transmedia 
series #Emdicmanel by TV3. Episode written by the DO Cava about 
cava and gastronomy with the chef Nandu Jubany and bloggers and 
influencers from the world of gastronomy as actors. 
Big impact on digital platforms and social media.
Action #pelisambcava on Twitter

alimentaria
Collaboration at the event to celebrate the 40th anniversary of 
Alimentària. 
Celebratory cake made by Oriol Balaguer and 40 bottles of cava 
opened.

11. Main projects 
to promote cava in 2016



www.docava.es


